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Digital Transformation and Deep Diffusion: The Evolution of Industrial Space in
the Yangtze River Delta Region Based on B2B E-Commerce Enterprises
RAO Yeling, LUO Zhendong

Abstract: The spatial pattern of e-commerce industry in the Yangtze River Delta
Region has changed drastically, with synchronized digital transformation of traditional
industrial spaces and deep diffusion of new industry spaces. By comparatively
analyzing the data of business-to-business e-commerce enterprises in the Yangtze
River Delta Region in 2017 and 2020, the paper finds that the total number and
the number of industry categories of e-ecommerce enterprises are growing
significantly, with classification becoming more fine-tuned and the growth following
a path of spatial encryption and proximal diffusion. On the one hand, the "Z"
shaped spatial characteristics of the industry that had existed a long time ago in the
Yangtze River Delta Region has re-emerged; on the other hand, a corridor of new
industry rises, with a spotlight at the edge of the northern region. The spatial character of
e-commerce industry in the Yangtze River Delta Region will continuously be highly
uneven. Shanghai-Yiwu agglomeration belt and Wenzhou-Taizhou agglomeration belt
are still growing strongly. However, as the integration of e-commerce and real
economy accelerates, the core of the Yangtze River Delta Region is rising again in
the e-commerce industry, and will reintegrate the two agglomeration belts into the
grand spatial pattern of "core area + peripheral corridor".

Keywords: digitization; industrial space; B2B e-commerce; spatial evolution; the

Yangtze River Delta Region
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Fig.3 Changes in the number and growth rate of B2B e—commerce enterprises in the Yangtze River Delta Region
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